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RESUMEN

El objetivo del proyecto fue determinar la relacion que tienen los componentes del proceso
de EB en organizaciones industriales. El enfoque fue cuantitativo con alcance descriptivo.
Los resultados muestran que las empresas se ven fortalecidas en su ambiente laboral,
principalmente en el marketing externa. Concluyéndose que la competencia ha llevado a las

empresas a implementar estrategias para retener el talento.

Antecedentes:

Entre los antecedentes nacionales se puede mencionar a Lopez, (2020); Diaz,
Marquez (2014) y Rodriguez y Ferndndez (2014) y Huaméan Canchachi, (2019). A
nivel nacional quienes estudian las caracteristicas del EB en las organizaciones y sus

beneficios.

Objetivos:

Determinar los componentes del proceso de EB en las organizaciones productivas en

Barranquilla Colombia a fin de atraer y retener a los mejores candidatos del mercado.
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Materiales y Métodos
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El disefio de estudio es no experimental- Transversal de campo con un alcance descriptivo
donde se identificaron los componentes del Employer Branding y la relacion que se presentan

entre ellos.

4. Resultados

Las empresas presentan resultados satisfactorios desde la dimension interna y externa,

resaltandose esta Ultima con puntajes mayores al 80%

Conclusiones

Se concluye que las organizaciones estan obligadas a contar con condiciones de trabajo
Optimas para sus colaboradores bajo un entorno confiable y una marca lider basada en valores

y mision de la empresa.



ABSTRACT

The objective of the project was to determine the relationship between the components of the
EB process in industrial organizations. The approach was quantitative with a descriptive
scope. The results show that companies are strengthened in their work environment, mainly
in external marketing. Concluding that competition has led companies to implement

strategies to retain talent.

Background:

Among the national backgrounds, we can mention Lopez, (2020); Diaz, Marquez (2014) and
Rodriguez and Fernandez (2014) and Huamén Canchachi, (2019). At the national level, those
who study the characteristics of EB in organizations and its benefits.

Objective:
Determine the components of the EB process in productive organizations in Barranquilla
Colombia in order to attract and retain the best candidates in the market.

Materials and methods

The study design is non-experimental- Cross-sectional and field with a descriptive scope
because the components of Employer Branding and the relationship between them were
identified.

Results
The companies present satisfactory results from the internal and external dimension,

highlighting the latter with scores greater than 80%.

Conclusions
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It was concluded that the organizations that the companies are obliged to have optimal
working conditions for their employees by providing a reliable organizational environment
and a leading brand based on the values and mission of the company.
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